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The Local Trust &
Visibility Audit

A 20-minute self-audit for tradesmen who want to find the online trust gaps

costing them better enquiries.

Use this to check if customers can find you, trust you, and contact

you easily online.
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https://rapidwebdevs.co.uk


RapidWeb - Local Trust & Visibility Audit Page 2

How to use this audit
This is not a full SEO course. It is a practical trust audit. The aim is simple: spot the obvious online

gaps that make good customers hesitate before they call.

Give yourself 1 point for each box you can honestly tick. Be strict. If a customer would not notice it,

trust it, or understand it quickly, do not count it.

Your Score What it means

0-20 You are probably losing trust before customers contact you.

21-35 You have the basics, but there are obvious gaps to fix.

36-50 You look fairly strong online. Improve the weak areas first.

51+ You are ahead of most local competitors. Now refine and scale.

1. Google Profile Trust Score

Your Google Business Profile is often the first thing people see. It should make you look active, real and reliable.

■ Your profile is claimed and verified

■ Your phone number, website and opening hours are correct

■ Your main trade/category is accurate

■ Your service areas are clear

■ Your description explains what you do in plain English

■ You have recent job photos uploaded

■ You have listed your main services

■ Your profile looks active, not abandoned
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2. First Impression Test

Imagine a customer finds you next to three other local tradesmen. Would you look like the safer choice?

■ Your name, trade and location are clear within 10 seconds

■ Your photos look real and recent

■ Your reviews are easy to see

■ Your website or profile does not look cheap or outdated

■ You look at least as trustworthy as nearby competitors

■ There is no confusion about what work you take on

3. Enquiry Friction Test

Good customers should not have to work hard to contact you.

■ Your phone number is obvious on mobile

■ Your contact form works

■ Your website loads quickly on a phone

■ Your call/enquiry button is easy to find

■ Your opening hours or response expectations are clear

■ There are no broken links or dead pages
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4. Proof Test

People trust what they can see. Your online presence should show proof, not just claims.

■ You show real examples of completed work

■ You have before/after photos where possible

■ You show reviews or testimonials

■ You mention qualifications, insurance or guarantees if relevant

■ You show the areas you actually work in

■ Your best type of job is visible online

5. Consistency Test

Wrong or mismatched details make a business look less reliable.

■ Your phone number matches on Google, Facebook, Yell and your website

■ Your business name is consistent everywhere

■ Your website link is correct on every profile

■ Your service areas are consistent

■ Old or duplicate profiles have been cleaned up where possible

6. Competitor Comparison

This is where most tradesmen get a wake-up call.

■ Search your main trade in your town and open three competitors

■ Check who looks most trustworthy at first glance

■ Check who has stronger reviews and photos

■ Check whose website makes it easiest to enquire

■ Write down one thing each competitor does better than you

■ Write down one thing you could improve this week
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7. Quick Wins This Week

If you only do a few things, start here.

■ Add 10 recent job photos to your Google profile

■ Ask 5 happy customers for a review

■ Check your contact form works

■ Check your phone number is correct everywhere

■ Update your Google profile description

■ Post one strong before/after job on Facebook

■ Reply to unanswered reviews professionally
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Your 20-minute action plan
Do not try to fix everything at once. Pick the weakest area and improve that first.

Area What I need to fix Done?

Google profile ■

Reviews ■

Photos/proof ■

Website/contact ■

Online listings ■

Competitors ■

Want RapidWeb to check this for you?
If you want a second pair of eyes on your website, Google profile and online trust signals, reply with

CHECK and we will point out the biggest gaps.

Or visit rapidwebdevs.co.uk/#contact to request a free website demo.

No pressure. Just a clear look at what could be costing you better enquiries.

https://rapidwebdevs.co.uk/#contact

